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equal to an increase of 5 per cent of prices received is worth
while!
It is not realized that processing renders a service which is frequently required to make products salable at remunerative prices. With cotton the higher price can be readily justified because the bulk is largely reduced. Cotton buyers for mills or warehouses or for export do not want the seed or the trash. Their interest is confined to cotton lint only. Of course both lint and seed have value. Their aggregate value, however, is greater after separation than before. The service of ginning separates the raw material, so that buyers may purchase exactly what they desire without being obliged to purchase, transport, store and otherwise handle the seed which amounts to twice the weight of the lint. That such buyers succeed in finding what they desire without being obliged to handle other products saves them time and expense and justifies them in bidding higher prices. Aside from justifying higher prices through reduction of bulk, processing or ginning results in remarkable economies in transporting, storing, and handling costs after the product leaves producing sections. The fact that cottonseed amounts to twice the weight of the lint suggests at once that were processing not performed in producing regions, much greater bulk would have to be shipped by rail and steamship. Warehouses would have to be larger, more laborers would have to be hired, so that all along the line far greater costs would be involved than at present. That these heavier expenses are made unnecessary by the service of processing is obvious when once pointed out.
The costs of transporting, storing, and handling numerous other products which enter the commercial marketing system are reduced in a manner similar to those shown in the examples just described. Vegetables are dehydrated, fruits dried, eggs desiccated, and milk condensed. In each case the serv-